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Addition of new customer significantly expands and
in Customer Experience Interaction Analytics in the
ATLANTA--(Business Wire)--

ClickFox, the pioneering leader of customer experie
and solutions today announced a contract with a lea
financial services organization valued at approxima
comprehensive cross-channel analytics across all cu

The organization provides a wide array of financial
operations, insurance, finance and online banking a
across all business units to ensure operational exc
industry-leading customer satisfaction.

"Since we launched our product and solutions in 200
in the financial sector grow in numbers and in dept
Experience Analytics," said Marco Pacelli chief exe
ClickFox. "Our analytics platform continues to deli
across our customer base. These customers realize t
traditional surveys and siloed reporting data to ge
customer interaction and its impact on operating co
loyalty. By diving deeper into customer behavior an
intelligence (such as customer segmentation data),
immediate and continuous savings and returns, while
advantage.”

ClickFox's customer base also includes leading orga
healthcare, telecommunications, insurance, technolo
500 million customer interactions being processed e
grow to 1 billion interactions monthly by 2010, Cli
processing, analyzing and improving customer intera
all interaction touch points.

ABOUT CLICKFOX

ClickFox is the defining leader of customer experie
and solutions. Transcending a limited single channe
behavioral analysis engine provides a visually intu
interactions-from IVR, retail, web, and email to ag
devices, and interactive kiosks-delivering unparall
hidden connections and reveal bottom-line customer
the nation’s largest telcos, financial institutions
enterprises, ClickFox has a proven track record of
providers dramatically boost operational efficiency

For more information on ClickFox:

* Visit our Web site

* Follow us on Twitter

* Chat with us on our blog

* Become a fan on Facebook
* Join our group on LinkedIn
* Email us

ClickFox

Kimya Coker, +1 (404) 351-8020
Director of Marketing
Kimya.Coker@clickfox.com
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